
‘Trouble Thursday’  
Why Thursday should become the new blackout day for IR 
 
With this slightly alarming title, I hoped to draw your attention to a trend that is steadily 
getting out of hand. 
 
Just as I was recovering from the annual results marathon and the Q1 tsunami and 
trying to organise my calendar for the coming months, I was reminded once again why 
we at the office consistently call it “Trouble Thursday” instead of plain Thursday. It is by 
far the most popular day for publishing quarterly and half-year results, complete with 
press releases, presentations and analyst calls. 
 
Take Thursday 30 July 2026. No fewer than 12 companies listed on Euronext Amsterdam 
will release their half-year figures that day: ArcelorMittal, dsm-firmenich, ING, Shell, 
Arcadis, BAM Group, Fagron, Vopak, Air France-KLM, Aperam, CTP and Pharming. That’s 
more than all the other days in week 31 combined. This is no coincidence. The same 
pattern appears in the Q3 reporting schedule, with Thursday again the clear favourite. 
 
Let me be clear: this is not about laziness. After more than forty years in this business, 
I’ve seen it all. The concern is genuine. This clustering means many companies risk not 
getting the attention they deserve—especially mid- and small-cap firms, even if the very 
largest ones are somewhat shielded. 
 
The Netherlands is not alone in this, as the table below shows. 
 

 
 
With the exception of the United Kingdom, Thursday 30 July 2026 takes the crown: 
nearly 45% of all companies in the week choose that day. Wednesday trails far behind at 
just over 25%. Monday and Friday remain remarkably quiet. 
 
The result? Analysts and investors (institutional and retail) often limit themselves to 
headline numbers and consensus comparisons. The real explanations—buried in the 
notes or details of the release—rarely get proper scrutiny. A multi-page press release, 
presentation and conference call simply cannot be digested in one hour. 
 
Companies rightly complain that the market is too short-term focused. Hence the 
occasional call to report less frequently—twice instead of four times a year. Yet I doubt 
this is the right solution under current conditions. 
 



We live in an era of geopolitical tensions, macroeconomic volatility and an AI revolution 
whose destination no one knows. Investor and analyst demand for information has 
never been greater. Reducing reporting frequency won’t solve the attention problem—it 
may even worsen it. 
 
Perhaps it’s time for an informal, unwritten gentlemen’s agreement among IROs: spread 
the release dates more intelligently. Not to make analysts’ lives easier, but to give your 
own story—with all its nuances—a better chance of being truly heard. 
 
Who knows, “Trouble Thursday” might then become an ordinary weekday again. 
 
With collegial regards, A seasoned financial analyst who still believes good news 
deserves to be properly read. 
 
Henk Slotboom  
Managing Partner the IDEA! 
 
 


